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Media Literacy by Design is a welcome 
shift from upskilling individuals to 
making platforms responsible for the 
environments they create.



BUT we should be cautious about Media 
Literacy by Design for reasons relating to 
tech companies and reasons relating to 
media literacy itself.



We are asking platforms whose economic 
incentives are structurally misaligned with 
media literacy to design and evaluate 
interventions that constrain their own 
commercial logic.



Media literacy itself has unresolved 
weaknesses — unclear definitions, 
inadequate evaluation methods, and a 
failure to account for the diversity of the 
whole population.



Media Literacy by Design is in principle a 
very good development, but the issue is 
execution, and the burden of proof lies with 
platforms
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